6. When to say it
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Term 4, 2008 Term 1, 2009 Term 2, 2009 Term 3, 2009
Term 4 - Acqui jon and Awareness
Date: Date: Date: 0
Budgeted Cost: Budgeted Cost: Budgeted Cost: ~ § -
Primary Metric: Primary Metric: Primary Metric: 20
Term 2 - Acquisition and Awareness Open Day
Date: Y Date: Date:
Budgeted Cost: ~ $ - Budgeted Cost: Budgeted Cost:
Primary Metric: 50 Primary Metric: Primary Metric:

Ad-Hoc Advertising Campaigns Term 3 - Acquisition and Awareness | Expo ]
Date: Various Date: Various Date: 13 - 14 June
Budgeted Cost: ~ $ 8,500.00 Budgeted Cost: ~ § - Budgeted Cost: ~ § 4,680.00
Primary Metric: 100 Primary Metric: 20 Primary Metric: 50
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The 6 Marketing Fundamentals to Building your Brand

1. What you need to say 5. How you do what you say

> Who vou \ HiENnnn
need to say it to \DD..DD

P.O.D 3. What makes
you different

/ VALUES \

/ PERSONALITY \

/ EMOTIONAL BENEFITS \
/ RATIONAL BENEFITS \

4. How you should say it
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